
[VOLUME 5  I  ISSUE 4  I  OCT. – DEC. 2018]                                                             e ISSN 2348 –1269, Print ISSN 2349-5138 

http://ijrar.com/                                                                                                                                          Cosmos Impact Factor 4.236 

Research Paper                                              IJRAR- International Journal of Research and Analytical Reviews  967𝗎 

MICRO-ENTREPRENEUR IN THANJAVUR DISTRICT - PROBLEMS, 
SUCCESS AND SATISFACTION FACTORS 

 
K. PUNITHA* & Dr. J. J. JEYAKUMARI** 

*Guest Lecturer in Commerce, K.N. Govt. Arts College for Women, (Autonomous), Thanjavur District,  
Tamil Nadu-7 

**Research Advisor, Assistant Professor of Commerce, K.N. Govt. Arts College for Women, (Autonomous), 
Thanjavur District, Tamil Nadu-7 

 
 

 

     Received:  August 21, 2018              Accepted: October 12, 2018 

 
ABSTRACT     Micro-enterprise plays an important role in contributing toward a stable and sustainable social and 
economic community environment. A core of small enterprise, particularly micro-enterprise is needed to build and 
maintain the sustainability of social cultural, environment and economic development of communities. The purpose of 
this study is to analysis of the problems, success and satisfactions key factors for micro-entrepreneur in Thanjavur 
district. The micro-entrepreneur reveals that they are motivated to increase their income at the time they entering their 
business. Manage the business well and customer services as the key of success factors in their business. More than that, 
scarcity of financial resources in their business is a problem to them. 
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INTRODUCTION 
A development of entrepreneurship is important experience in modern economy, Micro-entrepreneur is 
linked to small medium sized enterprises (SMEs), at this time the main developing might of developed 
market economy in Thanjavur district. According to Small and Medium Industries Development 
Corporation, an enterprise is measured as SMEs in each of representative segments are based on the yearly 
sales revenues or the number of full time workforce. 
The micro and small enterprise sector is described as the natural home of entrepreneurship. It has the 
potential to provide ideal environment for enabling entrepreneurs to optimally exercise their talents and to 
attain their personal and professional goal. In successful economies, SMEs are seen as essential springboard 
for growth, job creation and social progress. The small business sector is likewise observed as essential 
power to: create employment and more evenhanded income dispersion; enact competition; exploitation 
specialty market; improve profitability and technical change and through the blend of these measures, to 
encourage economic development. 
 

Literature review 
Ivan Stefanovic, Sloboda Prokic et al (2010) these research outcomes concerning the first hypothesis are 
twofold. On one hand, they show that the first hypothesis is supported in the part concerning motivational 
factors. Four motivational factors resulted from this research: greater business achievement, independence, 
intrinsic factor and job security. Based on these results and their comparison with the empirical findings in 
other countries, it may be concluded that motivational factors of entrepreneurs are generic in developing 
countries. The part concerning success factors rejects the hypothesis, because there is a wide variety of a 
factor affecting success of entrepreneurs. The structure of these factors is determined by the situation in the 
local environment. Thus, the first hypothesis is supported for motivational factors, but in the same time, it is 
rejected for the success factors. 
N. Santhi and S. Rajesh Kumar (2011) conclude that study, “True entrepreneurs are resourceful, 
passionate and driven to succeed and improve. They're pioneers and are comfortable fighting on the 
frontline. The great ones are ready to be laughed at and criticized in the beginning because they can see 
their path ahead and are too busy working towards their dream. An entrepreneur is a businessperson who 
not only conceives and organizes ventures but also frequently takes risks in doing so. Not all independent 
business people are true entrepreneurs, and not all entrepreneurs are created equal. Different degrees or 
levels of entrepreneurial intensity and drive depend upon how much independence one exhibits, the level of 
leadership and innovation they demonstrate, how much responsibility they shoulder, and how creative they 
become in envisioning and executing their business plans. This study focuses and provides an insight into 
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the meaning; qualities required for an entrepreneur, opportunities and Challenges faced by them and at last 
with a small discussion on entrepreneurship as a career”. 
Dr. K.Kanniammal and G.Vijaya (2016) “The study reveals that the different marketing strategies adopted 
by the micro entrepreneurs helps them in managing the business effectively towards marketing goals and 
they also satisfied with different marketing strategies at the same time majority of them are facing the 
problems of lack of proper technology ,training and competition from large scale industries. They must 
convert the threats into opportunities for development”. 
A. Muhammedsajjad and J. Sathyapriya (2017), articles about entrepreneurial literature about India have 
been explained, “After independence, the Government of India had come out with Industrial Policy 
Resolutions and Five Year Plans to give boost to industrialization and promote entrepreneurship. But during 
the initial four decades, it did not produce the desired result in the case of entrepreneurship and an 
entrepreneurial culture was not evolved in the country. Thrust was not given to entrepreneurship as it was 
an engine of economic development”. 
 

METHODOLOGY 
The present research is a survey on a limited scale. Thanjavur district is the geographical areas of the 
present research. This is an attempt to study the Problems, success and satisfaction factors of the micro-
entrepreneurship in Thanjavur district. Data was collected using a self-administered questionnaire to collect 
information on micro-entrepreneurs’ profile and the measuring micro-entrepreneurs’ level of satisfactions 
for going into business, factors influence business success and problems.  
 

OBJECTIVES OF THE STUDY  
Based on the research problems identified, the following objectives are framed for the present study:  

1. To study socio economic profile of the micro-entrepreneurs of Thanjavur District.  
2. To examine various business problems of micro-entrepreneurs in the study areas.  
3. To probe into success factors through promotions of micro-entrepreneurs in their business in the 

study areas.  
4. To render suitable suggestions for the effective function of the micro-entrepreneurs in Tamil Nadu. 

 

Variables used  
 Apart from the demographic variables (age, income, education, locality etc. of the micro-
entrepreneurs) the following research variables are taken into consideration: Financial problems, Success 
factors and level of Satisfaction of the micro-entrepreneurs 
 

Data used  
 The research takes both types of data i.e., primary data and secondary data. The secondary data are 
collected from various secondary sources such as books, magazines and records of the District Industries 
Centre (DIC) of the district. The primary data are collected from the selected micro-entrepreneurs. 
 

Tool to collect the primary data 
 A well-defined questionnaire is constructed for collecting the primary data from the micro-
entrepreneurs. It has two main sections i.e., socio- economic profile and problems, success and satisfaction 
of attitude of the micro-entrepreneurs. The first section asks the personal details of the entrepreneurs and 
details of the units relating to the background information and historical data of the business units of the 
micro-entrepreneurs. The second section covers all the functional areas of the business such as finance, 
production, marketing, labour, accounting and other related functions. 
Data and sources 
Both types of data viz., secondary and primary have been used in this study. The secondary data were at first 
collected from the secondary sources such as books, journals, records etc. The primary data were collected 
from the 600 micro-entrepreneurs. 
Interview Schedule 
An interview schedule has been prepared to collect the data from the sample micro-entrepreneurs. On the 
basis of experience gathered at the time of pre testing, the questions of the schedule were modified 
accordingly. 
 

ANALYSIS OF DATA 
The data have been analyzed through SPSS. The researcher classified the data on various basis and the 
processed data are presented in tables. In this analysis, the questions of the questionnaire were taken in th e 
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chronological order. Responses of every question were tabulated and then analyzed for percentage analysis.  
In the percentage analysis, responses for every question were analyzed with the help of percentages. 
The first section is the simple percentage analysis that is done with the responses of the micro-
entrepreneurs of Thanjavur district in order of the questions contained in the questionnaire. The percentage 
is a common tool to use make inferences from analysis of data. It reveals the characteristics of the data so 
that it is used and it is useful to decide whether a particular aspect is desired or opposed by majority 
respondents or not. The inferences are made from the percentage analysis from majority percentages or 
minority percentage of a segment of particular variable.  
The next section is concerned with the testing of the hypotheses with the help of Friedman test. This section 
includes advanced statistical tools. 
 

STATISTICAL TOOLS USED  
Primary data have been tabulated and interpreted with the help of tables. Descriptive statistics such as 
frequencies and percentages have been calculated for various variables used in this study. Statistical tools 
such as Chi square test, t test, factor analysis, ranking method and others have been applied to draw 
inferences, by using SPSS. Measurement and Scaling Technique used. 
Perception towards the Problems, success and satisfaction factors of the micro-entrepreneurs are measured 
with the help of seven point scale such as “strongly disagree, disagree, slightly disagree, neither agree nor 
disagree, slightly agree, agree, strongly agree” and Perception towards the satisfaction of the micro-
entrepreneurs are measured with the help of seven point scale such as “highly dissatisfied, Dissatisfied, 
Slightly Dissatisfied, Neutral, Slightly satisfied, Satisfied, highly satisfied”. 
 

DATA ANALYSIS AND INTERPRETATION 
Table – 1: Frequency analysis for socio-demographic profile of the micro-entrepreneurs 

Factors Description Frequency Valid Percent 

Gender 
 

Male 312 52 

Female 288 48 

Total 600 100 

Age Up to 30 130 21.7 

31 – 50 213 35.5 

51 – 50 162 27.0 

61 and above 95 15.8 

Total 600 100.0 

Religion Hindu 107 17.8 

Muslim 280 46.7 

Christian 197 32.8 

Others 16 2.7 

Total 600 100.0 

Status of community FC 106 17.7 

B.C 197 32.8 

M.B.C. 175 29.2 

S.C./S.T. 122 20.3 

Total 600 100.0 

Educational status Illiterate 150 25.0 

S.S.L.C / HSC 165 27.5 

Degree 138 23.0 

Professional 100 16.7 

ITI/Diploma 47 7.8 

Total 600 100.0 

Nature of native place Rural 203 33.8 
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Urban 135 22.5 

Semi-urban 262 43.7 

Total 600 100.0 

Nature of family Extended Family 214 35.7 

Nuclear Family 306 51.0 

HUF 80 13.3 

Total 600 100.0 

Family Size 1 – 3 174 29.0 

4 – 6 205 34.2 

7 – 9 131 21.8 

10 and above 90 15.0 

Total 600 100.0 

Annual income of family Up to Rs.1 lakh 129 21.5 

1-2 lakhs 292 48.7 

Above 2 lakhs 179 29.8 

Total 600 100.0 

       Source: Primary data 
 In respect of the gender, more male respondents (52%) took part in the study compared to females 

(48%). Majority of the age respondents, maximum micro-entrepreneurs (35.5 percent) are of the 
age group of 51-60. They are followed by 27 percent micro-entrepreneurs (51- 60 age group), 21.7 
percent respondents (upto 30 years) and 15.8 percent respondents (61 an above age group). 

 In the case of marital status, 40.7 percent respondents are widows and they form the majority. 30.8 
percent respondents are unmarried; divorcees are 20 percent; lastly, married micro-entrepreneurs 
are in minimum in number (8.5 percent only0. 

 In respect of the religion of the micro-entrepreneurs, Muslims are majority (46.7 percent). 32.8 
percent respondents are Christians. 17.8 percent respondents are /Hindus. 2.7 percent micro-
entrepreneurs belong to others. 

 Regarding the status of the community, Backward Class (BC) micro-entrepreneurs are 32.8 percent 
in the total micro-entrepreneurs. 29.2 percent respondents belong to the Most Backward Class 
(MBC). 20.3 percent respondents are Scheduled Caste/ Scheduled Tribe. 17.7 percent micro-
entrepreneurs belong to Forward Community (FC). 

 In the case of educational status of the micro-entrepreneurs, 27.5 percent micro-entrepreneurs 
have SSLC/HSC as their educational qualification. 25 percent entrepreneurs have no formal 
education. 23 percent respondents are graduates. ITI/Diploma is the qualification of 7.8 micro-
entrepreneurs. 

 Towards the nature of native place, most of the respondents (43.7 percent) belong to semi-urban 
areas. 33.8 percent respondents come from rural areas. 22.5 percent respondents belong to urban 
areas.  

 The nature of family is the next demographic feature. Maximum micro-entrepreneurs (51 percent) 
come from nuclear family. 35.7 percent respondents belong to extended family. 13.3 percent 
respondents are the members of Hindu Undivided Family (HUF).  

 In the case of family size, maximum micro-entrepreneurs (34.2 percent) have their families with 4-
6 members. 1-3 members exist in the families of 29 percent respondents. 21.8 percent respondents 
have 7-9 members. 15 percent respondents’ employees have 10 or more members.   

 In the case of annual income of the family, maximum micro-entrepreneurs (48.7 percent) have 1-2 
lakhs; 29.8 percent respondents have above 2 lakhs as the annual income of the family.  21.5 
percent respondents have ‘upto Rs. 1 lakh’ as the family income.    
 

PERSONAL STATUS OF THE MICRO-ENTREPRENEURS 
Personal status of the micro-entrepreneurs takes an important role in entrepreneurial studies. It decides 
potentiality of the entrepreneurs and it results in better performance in their venture. The table shows five 
features of personal status of the 600 micro-entrepreneurs.  



[VOLUME 5  I  ISSUE 4  I  OCT. – DEC. 2018]                                                             e ISSN 2348 –1269, Print ISSN 2349-5138 

http://ijrar.com/                                                                                                                                          Cosmos Impact Factor 4.236 

Research Paper                                              IJRAR- International Journal of Research and Analytical Reviews  971𝗎 

Table – 2: Frequency analysis of personal status of the micro-entrepreneurs 

Factors Description Frequency 
Valid  

Percent 

Source of project idea 
 For starting business 

Successful experience of other entrepreneur 3 .5 

Training from Government agencies 39 6.5 

Self knowledge 130 21.7 

Ideas of family members 233 38.8 

Others 195 32.5 

Total 600 100.0 

Licensing Authority   Local body authority 4 .7 

Pollution control board 19 3.2 

Health department of State Government 130 21.7 

Authorities of the Fire service 251 41.8 

Authorities from the Central Government 196 32.7 

Total 600 100.0 

Having Insurance 
 for Business  

Yes 303 50.5 

No 297 49.5 

Total 600 100.0 

In the case of personal status of the micro-entrepreneurs, the following points are important: 
 Majority micro-entrepreneurs (38.8 percent) have the source of business idea from their family 

members. 32.5 percent respondents have obtained it from others. Self knowledge is the source to 
21.7 percent respondents. 6.5 percent respondents have secured it from the training from 
government agency. The least number of micro-entrepreneurs (0.5 percent only).  

 In respect of the licensing authority, 41.8 percent micro-entrepreneurs have got license from the 
fire service. 32.7 percent respondents secured it from the Central government. 21.7 percent 
respondents obtained from the health department of State Government.  The Pollution Control 
Board is the authority to 3.2 percent micro entrepreneurs. 0.7 percent micro-entrepreneurs got it 
from the local body authority.  In the case of insurance for business, 50.5 percent respondents have 
take insurance policy to protection from known or unknown risks. On the other hand, 49.5 percent 
respondents do not take any insurance. 

 

FRIEDMAN TEST FOR SIGNIFICANT DIFFERENCE BETWEEN MEAN RANKS TOWARDS THE FINANCIAL 
PROBLEMS FACED BY MICRO-ENTREPRENEURS  
Null Hypothesis: There is no significant difference between mean ranks towards the financial problems 
faced by micro-entrepreneurs. 
Alternative Hypothesis: There is a significant difference between mean ranks towards the level of financial 
problems faced by micro-entrepreneurs. 
Table - Friedman test for significant difference between mean ranks towards the of level of financial 
problems faced by micro entrepreneurs 

Micro entrepreneurs Mean 
 Rank 

Chi-Square 
value 

Degrees of  
freedom 

Asymp. 
Significant 

Problem with Raising additional  
capital for business 

5.50 239.292 12 0.000 

Under capitalization 6.50 

Weak borrowing power 7.79 

Insufficient amount of Loan 7.70 

Security for the loan 6.78 

Terms and conditions of the loan 6.32 

Problem with arrangement of surety 6.47 
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Problem with Rate of interest 7.21 

Problem with Repayment period of Loan 7.45 

Problem with Political influence for  
getting loan 

7.55 

Problem with Profit Margin 7.43 

Problem with Credit sales 7.22 

Problem with bad debts 7.10 

Source: Output generated from SPSS 20 
 

From the above table, it is found out that all the variables related to the financial problems faced by 
micro entrepreneurs had significant values and  they are lesser than 0.05 at 1 per cent level of significance, 
thus the null hypothesis is rejected. Thus, it is concluded that there is significant difference between mean 
ranks towards the level of financial problems faced by micro entrepreneurs. Out of the thirteen financial 
problems faced by micro entrepreneur’s variables, the “Weak borrowing power” has the highest rank (7.79) 
so, that the financial problems faced by micro entrepreneurs are influenced by weak borrowing power very 
much. 

 

FRIEDMAN TEST FOR SIGNIFICANT DIFFERENCE BETWEEN MEAN RANKS TOWARDS THE LEVEL OF 
SUCCESS FACTORS OF MICRO- ENTREPRENEURS  
Null Hypothesis: There is no significant difference between mean ranks towards the level of success factors 
of the micro- entrepreneurs. 
Alternative Hypothesis: There is a significant difference between mean ranks towards the level of success 
factors of the micro- entrepreneurs. 
Table – Friedman test for significant difference between mean ranks towards the of level of success 
factors of the micro- entrepreneurs 

Micro- entrepreneurs 
Mean  
Rank 

Chi-Square 
 value 

Degrees of  
freedom 

Asymp. 
 Significant 

Profitability of the business 15.48 

933.805 28 0.000 

Financial conditions of the firm 15.68 

Banker’s support 16.29 

Market conditions of the business 16.12 

Performance of Labour 16.16 

Present price level of product 14.94 

Advertising pattern 18.15 

Relationship with middlemen 11.39 

Customer support 14.32 

Family support 13.49 

Business Experience 16.41 

Personal freedom 16.38 

Security 18.27 

Social recognition 11.17 

Educational experience 13.20 

Formal training 15.11 

Easy financing 16.16 

Strong social network 15.37 

Internal motivation 10.01 

Availability of professional advice 12.14 

Govt. assistance 16.35 

Market assistance 15.25 
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Knowledge of IT 14.75 

Communication skill 15.13 

Innovativeness 14.84 

Risk taking behaviour 15.85 

Quality of product and service 16.89 

Entrepreneurial competencies 15.18 

Technology advantage 14.53 

    Source: Output generated from SPSS 20 
 

From the above table, it is found out that all the variables related to the success factors of the micro- 
entrepreneurs had significant values and they are less than 0.05 at 1 Per cent level of significance, thus the 
null hypothesis is rejected. Thus, it is concluded that there is significant difference between mean ranks 
towards the level of success factors of the micro- entrepreneurs. Out of the twenty nine success factors of 
the micro- entrepreneurs variables, the “Security” has the highest rank (18.27) so, that the success factors of 
the micro- entrepreneurs are influenced by Problem with Security very much. 
 

FRIEDMAN TEST FOR SIGNIFICANT DIFFERENCE BETWEEN MEAN RANKS TOWARDS THE LEVEL OF 
SATISFACTION OF MICRO- ENTREPRENEURS  
Null Hypothesis: There is no significant difference between mean ranks towards the level of satisfaction of 
micro- entrepreneurs. 
Alternative Hypothesis: There is a significant difference between mean ranks towards the level of 
satisfaction of micro- entrepreneurs. 
Table – Friedman test for significant difference between mean ranks towards the of level of 
satisfaction of micro- entrepreneurs 

Micro- entrepreneurs Mean 
Rank 

Chi-Square  
value 

Degrees of 
 freedom 

Asymp.  
Significant 

Satisfaction with production performance 
 of the business 

3.41 24.699 5 0.000 

Satisfaction with financial performance  
of the business 

3.29 

Satisfaction with performance of the labours 3.46 

Satisfaction with marketing performance  
of the business 

3.71 

Satisfaction with self 3.64 

Source: Output generated from SPSS 20 
 

From the above table, it is found out that all the variables related to the level of the satisfaction of 
micro- entrepreneurs had significant values and they are less than 0.05 at 1 Per cent level of significance, 
thus the null hypothesis is rejected. Thus, it is concluded that there is significant difference between mean 
ranks towards the level of satisfaction of micro- entrepreneurs. Out of the six satisfaction variables, the 
“Satisfaction with marketing performance of the business” has the highest rank (3.71) so, that the 
satisfaction of micro- entrepreneurs are influenced by Problem with Satisfaction with marketing 
performance of the business very much. 

 

SUMMARY OF FINDINGS, SUGGESTIONS AND CONCLUSION 
FINDINGS: 

 In respect of the gender, more male respondents (52%) took part in the study compared to females 
(48%). Majority of the age respondents, maximum micro-entrepreneurs (35.5 percent) are of the 
age group of 51-60. They are followed by 27 percent micro-entrepreneurs (51- 60 age group), 21.7 
percent respondents (upto 30 years) and 15.8 percent respondents (61 an above age group). 

 In the case of marital status, 40.7 percent respondents are widows and they form the majority. 30.8 
percent respondents are unmarried; divorcees are 20 percent; lastly, married micro-entrepreneurs 
are in minimum in number (8.5 percent only0. 
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 In respect of the religion of the micro-entrepreneurs, Muslims are majority (46.7 percent). 32.8 
percent respondents are Christians. 17.8 percent respondents are /Hindus. 2.7 percent micro-
entrepreneurs belong to others. 

 Regarding the status of the community, Backward Class (BC) micro-entrepreneurs are 32.8 percent 
in the total micro-entrepreneurs. 29.2 percent respondents belong to the Most Backward Class 
(MBC). 20.3 percent respondents are Scheduled Caste/ Scheduled Tribe. 17.7 percent micro-
entrepreneurs belong to Forward Community (FC). 

 In the case of educational status of the micro-entrepreneurs, 27.5 percent micro-entrepreneurs 
have SSLC/HSC as their educational qualification. 25 percent entrepreneurs have no formal 
education. 23 percent respondents are graduates. ITI/Diploma is the qualification of 7.8 micro-
entrepreneurs. 

 Towards the nature of native place, most of the respondents (43.7 percent) belong to semi-urban 
areas. 33.8 percent respondents come from rural areas. 22.5 percent respondents belong to urban 
areas.  

 The nature of family is the next demographic feature. Maximum micro-entrepreneurs (51 percent) 
come from nuclear family. 35.7 percent respondents belong to extended family. 13.3 percent 
respondents are the members of Hindu Undivided Family (HUF).  

 In the case of family size, maximum micro-entrepreneurs (34.2 percent) have their families with 4-
6 members. 1-3 members exist in the families of 29 percent respondents. 21.8 percent respondents 
have 7-9 members. 15 percent respondents’ employees have 10 or more members.   

 In the case of annual income of the family, maximum micro-entrepreneurs (48.7 percent) have 1-2 
lakhs; 29.8 percent respondents have above 2 lakhs as the annual income of the family.  21.5 
percent respondents have ‘upto Rs. 1 lakh’ as the family income.    

 Majority micro-entrepreneurs (38.8 percent) have the source of business idea from their family 
members. 32.5 percent respondents have obtained it from others. Self knowledge is the source to 
21.7 percent respondents. 6.5 percent respondents have secured it from the training from 
government agency. The least number of micro-entrepreneurs (0.5 percent only).  

 In respect of the licensing authority, 41.8 percent micro-entrepreneurs have got license from the 
fire service. 32.7 percent respondents secured it from the Central government. 21.7 percent 
respondents obtained from the health department of State Government.  The Pollution Control 
Board is the authority to 3.2 percent micro entrepreneurs. 0.7 percent micro-entrepreneurs got it 
from the local body authority.  In the case of insurance for business, 50.5 percent respondents have 
take insurance policy to protection from known or unknown risks. On the other hand, 49.5 percent 
respondents do not take any insurance. 

 Out of the thirteen financial problems faced by micro-entrepreneur‘s variables, the ―Weak 
borrowing power has the highest rank (7.79). So, that the main financial problems faced by micro- 
entrepreneurs is weak borrowing power. 

 Out of the twenty nine success factors of the micro-entrepreneur‘s variables, the ―Security has the 
highest rank (18.27). So, that the success factors of the micro- entrepreneurs are influenced by 
Problem with Security very much. The main success factor of the micro- entrepreneurs is the 
security of the business. If their business is secured, they will be successful micro- entrepreneurs in 
the society. 
 

SUGGESTIONS:  
Most of the entrepreneurs depend upon the nationalized banks for their financial requirements so that the 
terms and conditions of the loans and advances may be liberalized to some extent. Need for fixed capital is 
more than that of working capital. The micro-enterprises do not have adequate fixed assets and this makes 
them ineffective to raise bank loans. So, the entrepreneurs have to add their block of fixed assets 
considerably. 
As the micro-entrepreneurs hope that the training is the source of their business knowledge the DIC of the 
Thanjavur districts should take steps to cover the entrepreneurs in all the lines of business by way of a 
comprehensive Entrepreneurial Development Programme. The DICs may increase the number of trainees in 
each training programme from the existing levels. All the entrepreneurs should be trained in order to 
ensure practical knowledge to them. So, the DIC should cover all the entrepreneurs by means of a 
comprehensive training. 
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The family support is a must to all the entrepreneurs for their success in their business so that the Social 
Welfare Department or any other government agency may conduct an awareness campaign to the family 
members of the entrepreneurs to inculcate the importance of the support of the family members. 
Special concessions and preferences may be given to the entrepreneurs in respect of the supply of scarce 
raw materials from the government. The National Small Industries Development Corporation (NSIC) 
supplies the scarce raw materials under ration system to the small industries. Separate quota may be 
allotted to the entrepreneurs. 
A separate and exclusive Financial Institution at central level or at least state level may be launched to 
promote and support the micro-entrepreneurship. It is essential that the government should give adequate 
financial support to the institution for its effective functioning. 
 

CONCLUSION: 
The present research has made an attempt to identify the Problems, success and satisfaction factors in the 
Thanjavur districts of Tamil Nadu. It has been found out that the micro-entrepreneurs suffer from every 
step and they have to struggle for their survival and success. The study reveals that they are not able to raise 
bank loans easily because of the terms and conditions especially surrender of securities. They do not have 
adequate fixed assets (many of them are running their business premises in the rented building) so that the 
security is the hindrance to them. At the same time, the banks demand the personal guarantee against the 
personal loans and it is not possible to the entrepreneurs to arrange such surety. In respect of the marketing 
side, the micro-entrepreneurs face competition in the open market. They are interested in the local market 
only and their scale of operations are very limited in terms of production, geographical area covered, 
marketing net work etc., so that their development cannot go beyond the present level. If th e same 
conditions continue in future and no expansion will be possible. The manufacturing function of the micro-
entrepreneurs is subject to underutilization of productivity and this leads to national wastage. Even the 
cheap labour is available, the micro-entrepreneurs have usual labour problems and the Government does 
not take care in this regard. 
In respect of the motivating factors, the profitability of the business is the primary motivating factor 
(highest mean value 10.14) and it if followed by Support of Family Members (mean value 10.01) and 
previous experiences (mean value 9.71). So, it is concluded that the women entrepreneurs have been 
motivated by these forces very much. In the case of success factor, the security of the micro-entrepreneurs 
taken in the business is the major factor (highest mean value 18.27). Likewise, the other important factors 
are Business Experience (mean value 16.41) and Quality of product and service (mean value 16.89). So, 
their success mainly depends on these factors. So, the present research concludes that the micro-
entrepreneurs of the Thanjavur districts have a delta region scope for development if the governmental 
agencies and banks provide support at maximum possible level; at the same time, it is essential the micro-
entrepreneurs should be active, alert and precautionary for their successes and survival. 
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