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“Progress of our land cannot be achieved without the active  
participation of our mothers, sisters, and daughters.” 

-Dr. S. Radhakrishnan 
 

INTRODUCTION 
 Women perform an important role in building the real backbone of a nation’s economy. Female 

economics power also enhances the wealth and well-being of nations. Many women’s domestic skills such as 
time management and household budgeting are directly transferable in the business context. They have the 
potential and the will to establish and manage enterprises of their own. Women entrepreneurs face a series 
of problems right from the beginning till the enterprise functions. 

 There are various challenges associated with women entrepreneurs such as problem of finances, 
family responsibilities, old and outdated social outlook etc. There is considerable entrepreneurial talent 
among women. These qualities and strengths of women are to be tapped for productive channels. But 
simultaneous creation and development of small business among women is a difficult task. This paper 
brings out various challenges.  

 Being a woman itself poses various problems. To a women entrepreneur, the problems of Indian 
women pertain to her responsibility towards family and society. 

 The tradition, customs, socio-cultural values, ethics, motherhood, subordinates physically weak, 
hard work areas, feeling of insecurity, cannot be tough etc are some peculiar problems that the Indian 
women are coming across while they jump into entrepreneurship. 

 Entrepreneurship can be even more challenging if you are of the “female persuasion”. Even with all 
of the advancements that women have made in the business world, there is still a long way to go before the 
success rate level between male and female entrepreneurs. Women having the vision, passion and courage 
to start their own business and become a woman entrepreneur need to take giant step and then keep on 
running the marathon. This involves continually enhancement of skills and focused approach. 

 Women Entrepreneur may be defined as, “the women or a group of women who initiate, organize 
and operate a business enterprise. They should explore the prospects of starting new enterprise; undertake 
risks, introduction of new innovations, co-ordination administration and control of business and providing 
effective leadership in all aspects of business.” 

  The Government of India has defined Women Entrepreneurs based on women participation in 
equity and employment of a business enterprise. 

 

LITERATURE REVIEW 
1. Nayyar.P (2007) In this empirical study of 100 women entrepreneurs from Himachal Pradesh by 

reveals that poor location of the unit, tough competition from large and established units, lack of 
transport facility and difficulty to afford own vehicle are some of the common problems faced by 
women entrepreneurs. Family responsibilities, lack of mobility, limited choice of ideas, and low 
level of production, all together lead to managerial constraints. It is stated that lack of business 
training and low level of experience in general management positions affect the future growth of 
the organization especially if the business is labour intensive. 

2. Jeffrey A. Robinson (2006) argues in his emerging work on markets and institutional barriers, the 
field will not advance beyond “journalistic accounts” until it confronts the economic, social, and 
organizational structures that surround entrepreneurial opportunities:  
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3. Watson (2006) in his research finds lower levels of bank funding in female-owned firms compared 
to male-owned firms. He attributes this difference not to bank discrimination, but instead to the fact 
that women business owners are more risk averse and have a greater need to feel in control of their 
business. This gender difference in external funding is more prevalent in older than more recent 
firms. Growth, he finds, is not significantly correlated with a firm‟s level of bank funding. Growth is 
positively correlated, however, with profitability of the firm. For younger firms, there is no 
difference in growth rates by sex of the owner; but for more established firms, growth rates for 
female firms are significantly greater than for male firms. The author hypothesizes the stronger 
growth rate in mature, women-led funds may be because these firms have more internal funds to 
reinvest in the business than the mature, male-led firms. 

4. Moitra (2001) Entrepreneurship is a concept assumed to be sex neutral. Even then, in India, 
women entrepreneurship is still in its infancy. This is because women entrepreneurs are not easily 
accepted by Indian society.  
 

OBJECTIVES  
1. To study the socio-economic conditions of women entrepreneurs in Thiruvallur District. 
2. To identify the challenges of women entrepreneur. 
3. To suggest remedial measures to solve the problem of women entrepreneur.  
4. To find out motivational factors and to know the problems faced by the sample women 

entrepreneurs in the study area.  
5. To study the average monthly incomes and share of their incomes to total family incomes.  

 

HYPOTHESIS 
1. There is no significant difference between educational status and income level of women 

entrepreneur.   
 

STATEMENT OF THE PROBLEM 
1. Widening disparities can be noticed between urban and rural sector, upper classes and 

disadvantaged low classes and between men and women. Women have failed to get their 
proportionate share in the achievement of progress. 

2.  In rural India, it is variable in terms of every set of ideas of development; the socio-economic status 
of rural women has fared worse than men. 

 

METHODOLOGY 
Thiruvallur District is an administrative district in the South Indian state of Tamil Nadu. The district 

has a mixture of urban and rural characteristics.  
The two semi-urban area namely Avadi, and Ambattur from Thiruvallur district have been selected 

for this study purposively. Primary data was collected through questionnaire, schedule and personal 
interview method.  A sample of 25 women entrepreneurs have been selected randomly of the study. 
 

SOURCES OF DATA 
The study made with the help of primary and secondary data collected by adopting sampling 

techniques. The primary data is collected by administering the structured, pre-tested questionnaire 
distributed to the members. In support of the primary data secondary data are also used. In  addition to that 
case study also done wherever it was necessary. The secondary data is collected from various Government 
websites and Government publications. 
 

TOOLS OF ANALYSIS 
 The data collected from the respondents were tabulated and analysed using simple statistical tools 
such as percentages, averages, co-efficient of variation, bar diagram, and pie-diagram. Chi-square test was 
applied to measure the actual difference between the expected and observed frequency. 
 

LIMITATIONS 
1. The study is restricted to limited number of women entrepreneur. Hence the findings cannot to 

generalized. 
2. The study is done under the assumptions than respondents are true and honest in expressing their 

lives.  
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ANALYSIS  
TABLE 1 

AGE DISTRIBUTION OF THE RESPONDENTS 
S.No. Age Distribution (in Years) Frequency 
1 15-25 4 (16) 
2 25-35 10 (40) 
3 35-45 9 (30) 
4 45-55 1 (4) 
5 55 & Above 1 (4) 

Total  25 (100) 

Source: Survey Data 
Note: Figures in brackets are percentages to total. 
 

The table 1, shows that out of the 25 respondents majority 10 (40) per cent are in the age group 25 -
35 years followed by 30 per cent in the age group 35-45 years, 16 per cent in the age group 15-25 years, and 
4 per cent in the age group of 45-55 years. There are only 4 per cent respondents in the age group 55 and 
above. The overall detail shows that 70 per cent of the women entrepreneurs are in the age group of 25-45 
years which is the potential working age of the labour force. This is also represented by a bar diagram. 

 

       Fig. 1 Bar Diagram represents Age Group of Women Entrepreneur 

 
 

TABLE 2 
MARITAL STATUS OF THE RESPONDENTS 

S.No. Marital Status Frequency 

1 Unmarried  2 (8) 

2 Married 20 (80) 

3 Widow 3 (12) 

Total  25 (100) 

Source: Survey Data 
Note: Figures in brackets are percentages to total. 
 

In the present study out of 25 respondents, the majority 20 (80) per cent are married and  2 (8) per 
cent are unmarried followed by 3 (12) per cent are widow. It shows that majority of the women 
entrepreneur are starting their business after their marriage and contributing income to their family. This is 
represented by a pie diagram.   
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Fig. 2 Pie Diagram represents Marital Status of Women Entrepreneur 

 
 

TABLE 3 
COMMUNITY OF THE RESPONDENTS 

S. No. Community Frequency 

1 OC 2 (8) 

2 BC 15 (60) 

3 MBC 2 (8) 

4 SC 2 (8) 

5 ST 4 (16) 

Total  25 (100) 

Source: Survey Data 
Note: Figures in brackets are percentages to total. 
 

Table 3, shows that out of 25 women entrepreneurs covered by the present study, majority 15 (60) 
per cent belongs of BC category followed by 16 per cent belongs to ST category. SC, MBC and OC have 8 per 
cent respectively. The survey result exposes that this type of profession is taken up by backward and 
downtrodden people.                 

TABLE 4 
EDUCATIONAL STATUS OF THE RESPONDENTS 

S. No.  Educational Level Frequency 

1 Illiterate 11 (44) 

2 Primary 7 (28) 

3 Intermediate 4 (16) 

4 Secondary 1 (4) 

5 Higher study 2 (8) 

Total  25 (100) 

Source: Survey Data 
Note: Figures in brackets are percentages to total. 

 

Distribution of literacy level of household population in the table 4 reveals that 44 per cent are 
illiterates. The maximum numbers of population under the study are educated with primary and inter-
mediate level 7 per cent and 4 per cent respectively. About 8 per cent of the respondents are educated up to 
higher studies. The result reveals that the entrepreneurship is taken up by the less educated people.  
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Fig. 3 Pie Diagram represents Educational Status of Women Entrepreneur 

 
 

TABLE 5 
INCOME LEVEL OF THE RESPONDENTS 

S.No. Monthly Income Level Frequency 
1 Below 5000 10 (40) 
2 5000 – 10000 9 (36) 
3 10000 and Above 6 (24) 
Total  25 (100) 

Source: Survey Data  
Note: Figures in brackets are percentages to total. 

 

The table 5 elucidates that the monthly income earned by the respondents. In the present study out 
of 25 respondents, mainly 10 (40) per cent of respondent are earning below 5000 per month. And 9 (36) per 
cent respondent are earning below 5000 – 10000 per month. It is observed that only 6 (24) per cent 
respondent are earning above 10000 in the study area.  

 

TABLE 6 
NATURE OF THE BUSINESS OF THE RESPONDENTS 

S.No. Nature of Business Frequency 
1 Cardboard 13 (52) 

2 Grinding Flour 3 (12) 

3 Pickle Making  6 (24) 
4 Tailoring  3 (12) 
Total  25 (100) 

Source: Survey Data 
Note: Figures in brackets are percentages to total. 

 

The data presented in the table 6 shows that the nature of business of the respondents. Out of 
which majority of the respondents are involved themselves engaged in selling of cardboard, that is 13 (52) 
per cent in the study area and the remaining are shared by pickle making, grinding floor, and tailoring 24 
per cent, 12 and 12 per cent respectively. In this study area majority of the entrepreneurs engaged in 
cardboard making.  

TABLE 7 
SOURCE OF FINANCE OF THE RESPONDENTS 

S.No. Source of Finance Frequency 
1 Private  11 (44) 
2 Bank 6 (24) 
3 SHGs 3 (12) 
4 Pledging assets 5 (20)                
Total  25 (100)                   

   Source: Survey Data  
   Note: Figures in brackets are percentages to total. 



[ VOLUME 6  I  ISSUE 1  I  JAN.– MARCH 2019]                                                     E ISSN 2348 –1269, PRINT ISSN 2349-5138 

   504𝗑        IJRAR- International Journal of Research and Analytical Reviews                                          Research Paper 

The table 7 represents the financial assistance of the respondents in the study area. The table 
reveals that majority of the respondent 11 (44) per cent borrow from private source and least respondents 
3 (12) per cent get by SHGs. As the Women Entrepreneurs income is negative they are forced to indulge in 
borrowing. The table indicates that most of the Entrepreneur borrow from private lenders. It proves that 
even after the well developed network of banking facilities available people go behind the private lenders 
for borrowing that is, 44 per cent of them borrow from private.  

Only 12 percent of Women Entrepreneur in the study area browed from SHGs. It is yet another 
milestone in the field of empowerment of women as they have awareness regarding the micro credit among 
the rural Women Entrepreneur.  

 

TABLE 8 
MOTIVATIONAL FACTORS OF THE RESPONDENTS 

S.No. Motivational factors Frequency 
1 Self 7 (28) 
2 Husband 10 (40) 
3 Parents 3 (12) 
4 Relatives and friends 5 (20)                
Total  25 (100)                   

Source: Survey Data Note: Figures in brackets are percentages to total. 
 

Table-8 shows that a majority of the rural women respondents i.e., 10(40) percent were 
encouraged by their husband and 7(28) percent had acted on their own in setting up their enterprises.    

 

TABLE 9 
PROBLEMS FACED BY THE RESPONDENTS 

S.No Problems Frequency 
1 Quality Products 14(56) 
2 Marketing 4(16) 

3 Irregular Work 2(8) 

4 Difficulty in getting loan 2(8) 

5 Ignorance about the Scheme 1(4) 

6 Low Profit 2(8) 

Source: Survey Data  
Note: Figures in brackets are percentages to total. 

 

Table 9 reveals the various problems faced by the women entrepreneurs of the study area. The 
major problems faced by rural women entrepreneurs are competition from better quality products 14 (56 
percent) and marketing problems 4 (16 percent). The least problem faced by rural entrepreneurs are 
ignorance about the schemes.  

 

ANALYSIS AND INTERPRETATION OF THE DATA  
Chi-Square Test 

1. There is no significant difference between educational status and income level of women 
entrepreneur.   

 Mean Standard Deviation P - value 

Educational Level 2.04 1.241  
.000** Income 1.8 .800 

** Denotes significant at 1% level 
 

Since P value is less than 0.01 the null hypothesis is rejected at 1% level of significant. Hence it is concluded 
that there is significance difference between educational status and income level of women entrepreneurs. 
From the respondent it is seen that as their education level increases their income also increases. We find 
there is direct relationship between education and income of the women entrepreneur.  
 

FINDINGS 
The findings from the study are:  
1. Majority of the women entrepreneur belongs to the age group of 25-45 (70 per cent) years. 
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2. The educational level of the women entrepreneur in the study area is at a lower level, that is 
majority of the women entrepreneur (72 per cent) are either illiterates or studied up to elementary 
level. 

3. 92 per cent of the women entrepreneur belongs to the backward communities like BC, MBC, SC and 
ST. It shows that the socially backward people are still backward economically.  

4. Among the marital status, the data shows that most of them are married. More than 80 per cent of 
the women entrepreneurs are married. The least per cent 2 are unmarried. This indicates that due 
to lack of economic needs we find more women entrepreneurs.  

5. From the study it is found that 40 per cent of the women entrepreneur earn below 5000 as their 
income.  

6. Most of the women entrepreneur from the study area borrows money from the private money 
lenders, which is 44 per cent due to lack of awareness of other banking system.  

7. Most of the women entrepreneur started their business after marriage with the motivation of 
husband and family member about 72 per cent to support their family.  

8. Majority of the women entrepreneur face competition to produce quality products and marketing 
the products which is 56 percent and 16 per cent respectively.  

 

CHALLENGES  
 Indian women give more emphasis to family ties and relationships. Married women have to 
make a fine balance between business an home. More over the business success depends on the support of 
family members extended to women in the business process and management. The interest of the family 
members is a determinant factor in the realization of women folk business aspirations. 
  Knowledge of latest technological changes, know how, and education level of the person are 
significant factor that affect business. Many women in developing nations lack the education needed to spur 
successful entrepreneurship. They are ignorant of the necessary training. 
 The low level of education and confidence leads to low level achievement and advancement 
motivation among women folk to engage in business operations and running a business concern. 
 Finally, high production cost of some business operations adversely affects the development of 
women entrepreneurs. 
 

SUGGESTIONS 
1. Better educational facilities and schemes should be extended to women folk from government part. 
2. Adequate training programme on management skills to be provided to women community. 
3. Encourage woman’s participation in decision-making. 
4. Activities in which women are trained should focus on their marketability and profitability. 
5. To encourage more passive women entrepreneurs the Women training programme should be 

organized. 
6. Improve the quality of services of the Government Agencies and Financial Institutions.  
7. Provide marketing facilities through Government Agencies. 

 

CONCLUSION 
 In spite of the crucial role being faced by women entrepreneurs a series of challenges right 
from the beginning till the enterprise functions. Being a woman itself poses various problems to woman 
entrepreneurs, The problems of women are having basic indigenous knowledge, skill potential and 
resources to establish and manage enterprise. 
 Women entrepreneur networks are major sources of knowledge about women’s 
entrepreneurship and they are increasingly recognized as a valuable tool for its development and 
promotion. This network helps to give lectures, printed material imparting first hand technical knowledge in 
production, processing, procurement, management and marketing among the other women. Henceforth, 
promoting entrepreneurship among women is certainly a short-cut to rapid economic growth and 
development. 
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