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ABSTRACT: : The article raises the issue of entrepreneurship attitde among graduate students. It discusses
the essence of the issue and its conditions along with facilitating role of education. Further research
evaluating the students’ knowl edge of entrepr
starting their own business. The primary objective of this study was to assess theattitudes and
perceptionstowards entrepreneurship among students in a higher educationinstitution. The empirical
study was conductedamong selected multidisciplinary compositeeducation institutes.100 samples were
chosen to record the response from the different institutes. The survey was conducted using a self-
completion questionnaire method, wherebyquestionnaires are handed out to respondents for self-
completion and returned to the researcher at a shorter duration. An attitude scale to test the prevalence of
entrepreneurial attitudes andperceptions among the respondents was used. The Likert scale was used
whereby therespondents were asked to rate a specific issue on a scale that ranged from strongly disagrees
to strongly agree. Research results found thatpositive attitudes towards the environment eco system are
more significant; it can be determined by some factors which promote the positive attitudes towards
entrepreneurship. The academic institution should encourage students to consider entrepreneurship, then
students will run their own business to have more flexibility in their personal and family life

Key Words: entrepreneurship among graduate students, students entrepreneurial attitude, student
entrepreneurship, incubation.

INTRODUCTION:

Entrepreneurial intentions and attitude has largely been examined in a developed country context, but its
investigation in emerging developing countries has been very limited. Several Indian Government project
reflect the Indian Entrepreneurial intention as a foremost construct within the entrepreneurship literature.
In developing countries, self-employment intention may represent evidence of an emerging entrepreneurial
cohort needed to surmount the economic depression.

Today India as developing country is faced with massive challenges of high levels of unemployment among
the youth, especially university graduates, due to lack of work experience, low skill base and education.The
formal labour market in India is currently limited and unable toabsorb the ever increasing number of labour
force; hence, the decision by thegovernment to prioritise the skill development and support of small
medium enterprises.Beside all these interventions,in recent years entrepreneurship coaching is offered in
most of the colleges and universities as part of thecurriculumbut it is evident that levels of entrepreneurship
are still not improving in india.However there has been an upward trend in the number of young Indian
enteringhigher education

Student perceptions and attitude on enthrepreneurhip, risk taking and risk tolerance is one component of
entrepreneurship arecritical, hence there is a need for more attention in understanding these critical factors
to know weather students are ready for taking up the challenges. Inthe research perspective, cognition has
impact on the chance that some people willidentify and seize the opportunity. Opportunity identification
depends on priorawareness and knowledge, whilst exploitation depends on having the necessary

BACKGROUND TO THE STUDY

According to the latest data on Indian Job market, theunemployment rate in India has increased to 6.2% in
the FY of 2018-19from 4% in the 2009. Therecent economic recession exacerbated the unemployment
situation in the country.Goverment initiatives suchh as make in India, skill development programmes
appears to be failed as unemployment has increased to new levels. The solution to the problem and creation
of wealth,economic growth and sustainable jobs lies in entrepreneurship. This research intended to identify
the students attitude towards entrepreneurship and self employment opportunities.
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UNEMPLOYMENT DATA IN INDIA

According to NSSO (BS:20190131a_008101002), the unemployment rate among the educated is sarply
raised in FY18-19. In urban areas, the unemployment rate among educated women was twice their male
counterparts. Their rate went up to a high of 19.8 per cent, from 10.3 per cent in 2011-12 and 15.6 per cent

in 2004-05. For rural educated women, it stood at 17.3 per cent in 2017-18, sharply up from 9.7 per cent in
2011-12, and 15.2 per cent in 2004-05.

O4EA TETTO AAAT ETA ET OEA OEAOA 1T &£ OEI OA xET OAA
in the general education system. But despite a policy push for skill training, the proportion of trained

compared to 5.9 per cent in 2011-12. The national rate of joblessness stood at 6.1 per cent, according to the
survey. But the proportion of women who were employed with a technical training rose to 38.1 per cent in
2017-18, compared to 33.9 per cent in 2011-12.

(in %) 2004-05 2011-12 2017-18
Rural male 4.4 3.6 10.5
Rural female 15.2 9.7 17.3
Urban male 5.1 4.0 9.2
Urban female 15.6 10.3 19.8

Source ; business standard new paper, 1 feb 2019.

PROBLEM STATEMENT

As per NSSO data, India is plagued by high levels of unemploymentand a low skills base.Government in
collaboration with private stakeholders have initiated numerous interventions to encourage
entrepreneurship, however not enough progress has been made up to date. In this context this research is
intended to investigate the college students attitude towards the entrepreneurship as a self employment.

OBJECTIVE
The primary objective of this study was to assess the attitudes and perceptionstowards
entrepreneurship among students in a higher education institution in Bangalore.

e To understand entrepreneurship as a phenomenon and also examine theentrepreneurial attitudes.

e To identify the role society plays in the development of entrepreneurial attitudes.

e To study the different types of perceived barriers faced by the students while Selecting
Entrepreneurship as a career.

e To develop guidelines and recommendations on how to practically encourageentrepreneurial
attitudes among the higher education students.

o To suggest suitable measures to encourage Entrepreneurship among students.

CONCEPTUAL FRAMEWORK

Education Institute
Support

Attitude

Market Environment Opportnities

Figure: 1.1. Conceptual Framework for Research

Aattitude towards entrepreneurship is hypothesized to be related to beliefs, opportities, business
environment and education environment. Specifically, apositive attitude is hypothesized to be positively
correlated with increasedtolerance for risk taking, which is in turnpositively related to entrepreneurship.
Significantly, the interaction between education institute environment andattitudeshas an additional (i.e.,
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multiplicative) positive effect on the propensity forentrepreneurship.

There isa growing literature that seems to suggest past experience, entrepreneurialfamilyhistories, and
even failed attempts have a positive relationship tofuture entrepreneurship.Therefore, we hypothesize that
family background and past experience with venturing will havea positive impact onthe propensity for new
venture creation

RESEARCH METHODOLOGY

VARIABLES

There are 3 categories of independent variables. Attitudes toward entrepreneurship, Opportunities,
Institute environment aboutwhat makes successful businesses, and respondents backgrounds. Attitudes
towardentrepreneurship were measured with one scale. One was a 5-item Likert scale (1 to 5, 1 = Strongly
Disagree, 5 = Strongly Agree) tapping into attitudestowards independence, risktakinginnovation, prestige
and wealth, and social consciousness.

Data Collection :- For the purpose of this study the population of interest was the students of a higher
education institution in Bangalore. The study questionnaire was administered to all students at all levels of
studies within the university.

Section A gathered data from respondents regarding their profiles and characteristics. Ten questions on
gender, age group, race, field of study, parents own a business, parents level of education, was given pocket
money while at school, have a job while a university, currently studying business subjects, my parents
monthly income.

The physical questionnaires were administered to the students in their lecture roomsat the conclusion of
their lectures. Their participation was voluntary and completelyanonymous. It took approximately 20 to 30
minutes to complete the questionnaires.

The author applied the non-probability sampling method. Thesample size is 100 responses from the
college.The high response rate is mainly attributed to thedata collection technique applied, accessibility and
availability of the studypopulation.

AGE BRACH Biz Background
Frequency Frequency Frequency
17-19 28 Engineering | 22 Yes 47
20-22 62 Pharmacy 16 No 51
23-25 8 Commerce | 48 3 2
25-27 2 Diploma 4 Total | 100
Total 100 Education
Others 2
Total 100

The demographic profile of the respondents collected based on gender, age group,specialization,
DAOAT 060 I AAOPDAOGET T h DAOAT 060 AT T OAI ET AT T Ah
entrepreneurs and their interest in the entrepreneurial activity.
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Descriptive Statistics
N Minimum | Maximum | Mean Deagjt'ion Variance Skewness Kurtosis
Statistic | Statistic | Statistic | Statistic | Statistic | Statistic | Statistic | Std.Error | Statistic | Std. Error
ql 100 2 5 354 1.051 1.105 -0.229 0.343 -1.132 0.674
q2 100 1 5 379 0.898 0.807 -0.854 0.343 1.063 0.674
q3 100 1 5 34 0.917 0.84 -0.198 0.343 -0.064 0.674
q4 100 1 5 327 0.893 0.797 -0.2 0.343 -0.191 0.674
a5 100 1 5 312 1.196 1431 0.139 0.343 -1.261 0.674
q6 100 2 5 369 0.879 0.773 -0.703 0.343 -0.107 0.674
q7 100 2 5 3.04 1.01 1.02 0.432 0.343 -1.058 0.674
g8 100 1 5 35 113 1277 -0.277 0.343 -1.021 0.674
q9 100 2 5 4.04 1.021 1.042 -0.985 0.347 -0.025 0.681
q10 100 1 5 346 1.237 153 -0.323 0.343 -1.181 0.674
qll 100 1 5 3.02 1.263 1.595 0.554 0.343 -1.277 0.674
q12 100 1 5 335 1.139 1297 -0.48 0.343 -0.709 0.674
q13 100 2 5 358 0.986 0972 -0.312 0.343 -0.882 0.674
ql4 100 2 5 3.56 1.05 1.102 -0.057 0.343 -1.162 0.674
q15 100 1 5 37 1.01 1.02 -0.925 0.343 0.733 0.674
q16 100 1 5 3.75 1.176 1.383 -0.88 0.343 0.021 0.674
ql7 100 1 5 338 1178 1.388 -0.135 0.343 -1.309 0.674
01 100 1 5 338 1.084 1.176 -0.395 0.343 -0.674 0.674
02 100 2 5 365 0.978 0.957 -0.642 0.343 -0.614 0.674
03 100 1 5 3.06 1.06 1.124 -0.017 0.343 -0.598 0.674
04 100 1 5 325 1.042 1.085 -0.177 0.343 -1.073 0.674
05 100 2 5 35 0.923 0.851 -0.17 0.343 -0.765 0.674
06 100 1 5 34 0.869 0.755 -0.681 0.343 0.036 0.674
07 100 1 5 3.06 1119 1.251 -0.032 0.343 -1.007 0.674
08 100 1 5 294 1.262 1592 -0.011 0.343 -1.131 0.674
09 100 1 5 3.44 1.07 1.145 -0.537 0.343 -0.485 0.674
Ul 100 1 5 327 1.125 1.266 -0.098 0.343 -1.279 0.674
U2 100 1 5 327 1.067 1.138 -0.135 0.343 -1.087 0.674
U3 100 1 5 356 1.009 1.017 -0.697 0.343 -0.306 0.674
U4 100 1 5 344 1.128 1.273 -0.673 0.343 -0.116 0.674
U5 100 1 5 385 1.22 1.489 -1.029 0.343 0.08 0.674
U6 100 1 5 4.06 0.998 0.996 -1.469 0.343 2412 0.674
u7 100 1 5 367 1.038 1.078 -0.705 0.343 0.256 0.674
us 100 2 5 3.77 0.994 0.989 -0.462 0.343 -0.743 0.674
u9 100 1 5 363 1214 1473 -0.864 0.343 -0.169 0.674
indianl 100 2 5 385 0.989 0.978 -0.522 0.343 -0.679 0.674
indian2 100 1 5 335 112 1.255 -0.376 0.343 -0.537 0.674
indian3 100 1 5 329 1.166 1.36 -0.604 0.343 -0.517 0.674
indian4 100 1 5 327 0.962 0.925 -0.132 0.343 -0.565 0.674
indian5 100 1 5 3.02 117 1.369 -0.213 0.347 -0.773 0.681

Above table illustrates mean, standard deviation, varience, skewness and kurtosis. Mean data of vaious
items lies between 3 7 4. It indicates, respondent either agreeing for the statements or neutral on the issues
put infront of them. Average SD is One in many cases indicating diversified opinion on items among
respondents.

Research Paper IJRAR- International Journal of Research and Analytical Reviews| 275x




[ VOLUME 6 [ ISSUE 2 [ APRIL- JUNE 2019] E ISSN 2348 -1269, PRINT ISSN 2349-5138

t- test (One sample t-test)

t test is used to find out the significance of differences between two means of two independent samples. This
test is helpful to identify, if there is any significant difference between the groups with regards to the
variable of interest.In this study t-test is applied on one sample t-test. The interpretation rules of the t- test
indicates that when the p value is less than or equal to 0.05 (p < = 0.05) then test is statistically significant
and shows difference between the observed mean and standard mean with regards to the variable of
interest. If the p value is greater than P > 0.05 then test is statistically insignificant relationship between the
groups with the regards to the variables.

Family Business Background. Prior exposure to a family business has received considerable attention in the
literature, and results have shown that entrepreneurs were often raised in families where the mother or
father was self-employed. It bears emphasis that such exposure entails both the quantity and quality of the
Aopi OO0OA8 +0O0OACAOCGO jpwwocq OOOAU T &£/ O EOAOOEOU
to entrepreneurship (such as parents starting a business) was significantly associated with perceived
feasibility while the positiveness of prior exposure was significantly associated with the perceived
desirability. Our hypotheses, therefore, are:

Null Hypothesis:H1,. There is no significant difference of opinion between Business family background
students and non-business family background students.

Alternate Hypothesis: H11.There is a significant difference of opinion between Business family background
students and non-business family background students.
Independent Samples Test

t-test for
Levene's Test for 3 . .
Equality of Variances Equality of t-test for Equality of Means t-test for Equality of Means
Means
95% Confidence
= Si ¢ df Sig. (2- Mean | Std. Error Interval of the
9: tailed) |Difference | Difference Difference
Lower Upper
Equal variances o] o987 0781 04|  0437| o006159| 0.07889| -0.09504| 021823
assumed
ATTITUDE
Equal variances 0783 93472| 0435 006159 007863| -0.09455| 021773
notassumed
Equa"'a;'ances 0482|  0480| -0.646 96 052| -006258| 009689 -0.2549| 0.12975
OPPORTU|2SSUME
NITES [T
qua’variances -0.645 944|  0521| -0.06258| 0.09708| -0.25533| 0.13017
notassumed
Equa"'a;'ances 1936 o0167| 1343 06| 0182| o0.16187| 0.2052| -0.07737| o0.40111
INCUBAT] [3SSUM€
ON Equal vari
dua’variances 1354 04681 0179| o0.16187| 0.11954| -0.07546| 0.39919
notassumed
Equal variances 3515| 0064| 1526 94 013| 0.20999| 0.13765| -0.06332| 048329
assumed
IND_ENT
RE_ENVT [— "
qua’variances 1535 88371 0128 020009 0.1368| -0.06187| 048184
notassumed

In the above table, t-tests table for variables such as ATTITUDE, OPPORTUNITIES, INCUBATION and
ENVIRONMENT have their p value more than 0.05 hence t- test is statistically insignificant for above
variables and can be claimed that there is no difference in opinion between different family background
students.

ANOVA

ANOVA Test is a technique used to determine the difference in means among more than two groups. ANOVA
Test is a simplification of two t-tests. While interpreting the results if p-value less than or equal to 0.05 (P <=
0.05) then such variables are said as statistically significant and possess difference between dependent and
independent variable. If p-value greater than or equal to 0.05 (P => 0.05) then such variables are said as
statistically insignificant and possess no difference between different groups. (Elif.F.Acar & Lei Sun, 2012)
H2o0: Null Hypothesis: There is no significant difference of opinion among different age group respondent on
factorsof entrepreneurship.

H2i: Alternative Hypothesis: There is a significant difference of opinion among different age group
respondent on factors of entrepreneurship.
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The objective of testing this hypothesis is to know whether the different age groups have significantly
different opinion on factors of entrepreneurship. This helps to understand whether different age group has
anything to do with their opinion on entrepreneuship.

ANOVA - Between Various Age Group

Sumof | df | Mean |F Sig.
Squares Square
ATTITUDE Between Groups | 0.041 2 |0.021 |0.14 | 0.87
Within Groups 14.077 | 95 0.148
Total 14.119 | 97

OPPORTUNITIES | Between Groups | 0.136 3 10.045 | 0.192 | 0.902
Within Groups 22.705 | 96 | 0.237

Total 22.841 | 99

INCUBATION Between Groups | 0.678 3 10226 | 0.603 | 0.614
Within Groups 35952 | 96| 0.375
Total 36.63 99

IND_ENTRE_ENVT | Between Groups | 0.53 3 0.177 0.342 | 0.795
Within Groups 48.509 | 94| 0.516
Total 49.038 | 97

In the above table, ANOVA-test variables such as ATTITUDE, OPPORTUNITIES,INCUBATION and
ENVIRONMENT have their p value more than 0.05 hence ANOVA- test isstatistically insignificant for above
variables and can be claimed that there is no difference inopinion between different Age group students.
H3o0: Null Hypothesis: There is no significant difference of opinion among different Branchstudents on
factors of entrepreneurship.

H31: Alternative Hypothesis: There is a significant difference of opinion among different Branch students on
factors of entrepreneurship.

The objective of testing this hypothesis is to know whether the different Branch students have significantly
different opinion on factors of entrepreneurship. This helps to understand whether different Branch
students has anything to do with their opinion on entrepreneurship.
ANOVA - Different Branch Students

Sumof | df | Mean F Sig.
Squares Square
ATTITUDE Between Groups | 0.611 4 |0.153 1.052 | 0.385
Within Groups 13.508 | 93 | 0.145
Total 14.119 | 97

OPPORTUNITIES | Between Groups | 0.124 5 10.025 0.103 | 0.991
Within Groups 22.718 | 94 | 0.242
Total 22.841 | 99
INCUBATION Between Groups | 1.935 5 |0.387 1.048 | 0.394
Within Groups 34.695 | 94 | 0.369

Total 36.63 99

IND_ENTRE_ENVT | Between Groups | 3.484 5 0.697 1.407 | 0.229
Within Groups 45.554 | 92 | 0.495
Total 49.038 | 97

In the above table, ANOVA-test variables such as ATTITUDE, OPPORTUNITIES, INCUBATION and
ENVIRONMENT have their p value more than 0.05 hence ANOVA- test is statistically insignificant for above
variables and can be claimed that there is no difference in opinion between different Branch students.
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CORRELATION:

Correlation analysis was needed to be employed here because the independent variables which are the
AEI ATOETT O T &£ AAAOT 00 T £ AT OOADPOAT AOOOEED xAOA
coefficient is a statistical measure of association between different continuous variables (Zikmund, 2003,
Nargundkar,2008). According to Sekaran (2003)correlations are useful when a research involves many
variables and to examine the inter relationship between variables. Spearman Rank correlation co-efficient
determines the extent to which values of two variables are linearly related or proportional to each other.
The correlation calculation lies between -1 to +1. Where the value of +1 indicates a perfect positive
correlation and a -1 indicates negative correlation. In this study, correlation was used to test the 4
entrepreneurship factors.

H4¢: Null Hypothesis: There is no statistically significant correlation between factors of entrepreneurship
H4: Alternative Hypothesis: There is a statistically significant correlation between factors of

entrepreneurship
Correlations
ATTITUDE | OPPORTUNITIES | INCUBATION | IND_ENTRE_
ENVT

ATTITUDE Pearson 1 .498™ 426 499™

Correlation

Sig. (2-tailed) 0 0 0

N 98 98 98 96
OPPORTUNITIES | Pearson .498™ 1 .376™ 244"

Correlation

Sig. (2-tailed) | 0 0 0.016

N 98 100 100 98
INCUBATION Pearson 426™ .376™ 1 .599™

Correlation

Sig. (2-tailed) | O 0 0

N 98 100 100 98
IND_ENTRE_ Pearson 499™ 244" .599™ 1
ENVT Correlation

Sig. (2-tailed) | 0 0.016 0

N 96 98 98 98
**_Correlation is significant at the 0.01 level (2-tailed).
*. Correlation is significant at the 0.05 level (2-tailed).

As seen in the above Table, numerical 1 was positively and significantly correlated with many
entrepreneurship factors (r = Pearson correlation) (r > 0.2 or more in many cases and p < .01 in all cases),
suggesting that the aggregate indicator between factors would be used for entrepreneurship. There were
significant correlations among all influencing factors of entrepreneurship.

REGRESSION ANALYSIS

This analysis deals with regression techniques to model the effect of causal factors of entrepreneurship to
investigate the predictability. When the dependent variable is continuous, measured by data that are
meaningful and numerical in valuation, multiple Regressions have proven to be an invaluable tool for
analysis. Regression was the primary statistical technique used in analyzing the hypotheses and research
questions. Since conventional regression methods and modeling tools assume ideal conditions, more
practical techniques are necessary. To analyze the predictive hypotheses of more than one explanatory
variable, multiple linear regressions were used.

To assess the relationship between cause entrepreneurship factors and effect entreprenuship factors,
regression analysis with dummy variable was employed. To run the regression analysis with dummy
variable, respondent opinion, recorded on a Likert scale with 5 being strongly agree and 1 being strongly
disagree. The exercise allows for the formulation of the dummy variables.
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Variables Entered /Removed?

Model Variables Entered Variables RemovedMethod
1 IND_ENTRE_ENVT, OPPORTUNITIES, INCUBATIONH Enter

a. Dependent Variable: ATTITUDE
b. All requested variables entered.

Model Summary
Model R |R SquarelAdjusted R Square(Std. Error of the Estimate
1 6527 425 406 .29487

a. Predictors: (Constant), IND_ENTRE_ENVT, OPPORTUNITIES, INCUBATION

ANOVA-
Model Sum of Squares|df|]Mean Square] F | Sig.
1/Regression| 5.903 3 1.96822.629.000b
Residual 7.99992 .087
Total 13.90295

a. Dependent Variable: ATTITUDE
b. Predictors: (Constant), IND_ENTRE_ENVT, OPPORTUNITIES, INCUBATION

Coefficientsa
Unstandardized CoefficientsStandardized Coefficients
Model B Std. Error Beta t |Sig.
1/(Constant) 1.634 .238 6.872.000
OPPORTUNITIES .336 .068 4264.940.000
INCUBATION .014 .065 .023 .221826
IND_ENTRE_ENVT 204 .053 .381|3.869.000

a. Dependent Variable: ATTITUDE

The above table shows that results between the online shopping cause factors to effect factors, the results
indicate that, the correlation (R) between predictor factors of entrepreneuship and effect of attitude factors
is equal to 0.652. For this model Rz value is 0.425. In the above table R is the correlation co-efficient and is
showing 0.652 i.e. strong positive correlation

S.E is 0.294, if S.E is small it is said to be more accurate.

Since the R square is 0.425 i.e.42.5% relationship found between entrepreneurship Factors and Attitude.
The value of R2Z explains that the entrepreneuship factor account for 42.5% of the variation in the
entrepreneuship factors.

Since P value is less than < 0.05, Null Hypothesis is rejected and Alternative Hypothesis is accep ted.
Regression Equationis Y=bx + ¢

Y = 0.336(OPPORTUNITIES) + 0.014(INCUBATION) + 0.204(ENVIRONMENT) + 1.634

Above data indicates that anETREPRENEUSHIP factor is having effect to the extent of 42.5%.

Based on the above findings, it can be concluded that the hypothesis formulated has been supported and
AT T ZEOT AA OEAO OA1T OODOAT AOOEED ! 44)45%3% EO AADPAI
INCUBATION and ENVIRONMENT. These influencing factors results into entrepreneuship attitude.

FINDINGS
1. Since the R square is 0.425 i.e.42.5 % relationship found between entrepreneurship Factors and
Attitude. The regressionn value of explains that the entrepreneuship factor account for 42.5% of the
variation in the entrepreneuship factors.
2. As per the correlation analysis, There were significant correlations among all influencing factors of
entrepreneurship.
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3. As descriptive statistical analysis, standard deviation, varience, skewness and kurtosis. Mean data
of vaious items lies between 3 7 4. It indicates, respondent either agreeing for the statements or
neutral on the issues put infront of them. Average SD is One in many cases indicating diversified
opinion on items among respondents.

4. As per t-tests, variables such as ATTITUDE, OPPORTUNITIES, INCUBATION and ENVIRONMENT
have their p value more than 0.05 hence t- test is statistically insignificant for above variables and
can be claimed that there is no difference in opinion between different family background students.

5. As per ANOVA analysis for different age groups, variables such as ATTITUDE, OPPORTUNITIES,

INCUBATION and ENVIRONMENT have their p value more than 0.05 hence ANOVA- test is

statistically insignificant for above variables and can be claimed that the

re is no difference in opinion between different Age group students.

7. As per Anova analsis for different branch students, variables such as ATTITUDE, OPPORTUNITIES,
INCUBATION and ENVIRONMENT have their p value more than 0.05 hence ANOVA- test is
statistically insignificant for above variables and can be claimed that there is no difference in
opinion between different Branch students.

o

SUGGESTIONS

1. The study suggested that the students need to be given updates through entrepreneurialworkshops
andconferences in various fields to establish the new venture in the future.

2. Integrate entrepreneurship related programs and activates in the established curriculum
acrossdifferentsubjects so that it may add value to all degree courses.

3. Campaigns, events competitions and awards are another way of raising the profile of
entrepreneurshipfor students. Students business events can be useful instruments for introducing
entrepreneurship tostudents. Business competition andawards works as a special incentive for
ambitious young students.

CONCLUSION

The current interventions are mostly focused on dealing with the most common obstacles such as the
interests, commitment, cultural and social norms, financial support, regulation, whileignoring to foster the
correct attitudes towards entrepreneurship as a career choiceln our presententrepreneurship
environment, positive attitudes towards the entrepreneurship environmentare more significant; itcan be
determined by some factors which promote the positive attitudes towards ourentrepreneurship eco system.
The academic institution should encourage students to consider entrepreneurship,then students will run
their own business to have more flexibility in their personal and family life.They also can earn more money
by working for someone else, and they also need to do smallstart-up fund that would encourage
entrepreneurship.

Out of all factors of the current study, the most observed significant factors are the teacers should encourage
the students and provide them more ideas and more support towards entrepreneurship environment.
Hence, they can otivate and support the urtuure of university-based incubators and accelerators in
partnership with the private sectors, institutions, and foundations and Invest on building a strong web
presence and also utilize social media.
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