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    ABSTRACT    Assam is among the most beautiful gems of North-East India where it is surrounded by beautiful 

stations like Karbi Anglong and Dima-Hasao. Entrepreneurial activities have taken root in the region quite lately 
owing to various socio-political reasons. The history of insurgency and political movements has prevented the 
emergence of a favourable business environment in this predominantly tribal inhabited district. Moreover, the lack of 
infrastructure development and industrialisation in the area ensured that entrepreneurship is at its budding stage. 
Despite of all the challenges and hurdles, women in the district are still motivated to step out from their house to go 
for entrepreneurial ventures. Motivational factors play a very significant role in pushing these women for start up and 
the success of their entrepreneurial ventures. The main objectives of this paper are to find out the types of 
entrepreneurial ventures owned by women in Karbi Anglong District of Assam, to examine the motivating factors of 
women in taking up entrepreneurial ventures in the study area and to measure the degree of influence of motivating 
factors among women entrepreneurs in the study area. The study is descriptive in nature and based on both primary 
and secondary data. The primary data has been collected through field survey and direct personal interview of the 
respondents who include both the registered and unregistered women entrepreneurs of Karbi Anglong district. The 
main research instrument to obtain information and collect data was structured schedule which contain closed ended 
questions. Primary data have been collected from 51 women own entrepreneurial ventures. 
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Introduction: 
Entrepreneurial venture may be defined as an enterprise which creates wealth, bears risk and utilizes the 
resources in an innovative manner to produce goods and services. Entrepreneurial ventures are the 
outcome of entrepreneurship. According to Khanka(2008)  ‘entrepreneurship’  is a process which involves 
various activities of giving birth to a new enterprise. Entrepreneurs create entrepreneurial ventures. 
Entrepreneurs are characterized by innovative practices and in most of the cases; their main goal is growth 
and profitability (Coulter, 2010). The development of entrepreneurial ventures has become an important 
agenda of present government. As entrepreneurial venture, at some extent, can help in reducing 
unemployment, utilizing of local resources, increasing production, generates income, increase in revenues, 
improvement in standard of living by producing  new products and creating a new market; hence, 
development of entrepreneurial ventures can lead the country into  a new direction  which is highly 
progressive in nature; the problem of  industrial backwardness and  under utilisation of  resources in rural 
areas can be solved by setting up more entrepreneurial ventures. Thus, development of entrepreneurial 
ventures can help in restructuring of wealth and economic resources of the country and act as a stimulant 
for socio-economic transformation.  
 Except in case of few states of north eastern region of India like Manipur, women’s entry into 
entrepreneurship in India is very limited. There are countable numbers of women entrepreneurs of the 
country like Sahnaz Hussain, Kiran Mazumdar Shaw who established entrepreneurial ventures and manage 
to include their names in the list of successful entrepreneurs. There are number of factors which have 
motivated them to enter in this profession. The main objective of the present paper is to find out such 
motivating factors of women who establish and operate entrepreneurial ventures.  
However, it is revealed from the various studies that even after 71 years of independence, women in India 
are still striving for entrepreneurial freedom. Middle class women of India are not too eager to alter their 
role due to fear of social backlash (Ansari, 2016). The challenges are manifold for rural women 
entrepreneurs (in particular)  in India;   the problems of illiteracy, social stereotyping, and dearth of support 
from financial institution, lack of information regarding various entrepreneurial schemes initiated by 
Government of India among rural women are very common. In Karbi Anglong, (the area of present study), 
which is a remote hill district in the state of Assam, tribal women tend to be shy and timid in nature but 
nevertheless, they have also undertaken entrepreneurial ventures mostly in  smaller scale, especially from 
home. Most of the women entrepreneurs in this district are seen to be engaged in traditional activities like 
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weaving, knitting, pickle making, embroidery apart from opening readymade garments shops, beauty 
parlour, nursery and other small enterprises. In most of the cases their entrepreneurial activities are largely 
unorganized with little or no help from the financial institutions.  
Despite of all the challenges and hurdles women in the district are still motivated to step out from their 
house to try their luck in entrepreneurial ventures like their counterparts in other parts of the country. A 
deep desire to achieve financial independence and to come out of the clutch of poverty is seen in them. 
Motivational factors play a very significant role in pushing these women for start up and the success of their 
businesses. There are several factors which motivate and encourage women for entrepreneurial ventures. 
Different authors and scholars have classified the motivational factors into different types. Some of them 
have classified into push factors and pull factors. Push factors comprise of those factors which compel or 
force the women to take up entrepreneurial activity which include economic necessity, poverty, frustration, 
unemployment, etc. Pull factors are that factor that creates a desire inside the women to undertake 
entrepreneurial venture, such factors include getting a better life, passion, status, success etc. 
Relevance of the Study: 
Despite being one of the largest districts of the country, Karbi Anglong finds itself at the bottom of all 
developmental indices. Entrepreneurial activities have taken root in the region quite lately owing to various 
socio-political reasons. The history of insurgency and political movements has also  prevented the 
emergence of a favourable business environment in this predominantly tribal inhabited district. Moreover, 
the lack of infrastructure development and industrialisation in the area ensured that entrepreneurship is at 
its nascent stage. The district is endowed with huge natural resources which remain untapped for the 
sustainable development of the region. In the midst of all the challenges, there has been a constant effort by 
the women folk of this region to break the shackle of illiteracy and impoverishment. They are motivated to 
see the light of modern lifestyle while preserving the age old ethnic character of their society. In a way it is 
very fascinating and informative to study the transitional phase of entrepreneurial activities of women and 
the prime motivating factors that drive them to embrace the modern market based economy. Nevertheless, 
there are also factors which halt their enterprising initiatives at a budding stage. There have been a very few 
discourse/study on the women entrepreneur of this area which make it imperative to undertake an 
inclusive study on the entrepreneurial activities taken up by the women and all those factors which 
influence these women to become an entrepreneur. 
Review of Literature: 
 Some of the studies which have been reviewed to find out motivating factors among women entrepreneurs 
are presented below: 
 According to Shapero & Sokol (1982), Hisrich & Brush, (1986), the factors that motivate women 
entrepreneurs are classified into push and pull factors. Their findings of their study reveal that push factors 
are the major motivational factors. These factors include: frustration, job dissatisfaction, deployment, 
divorce and boredom in their previous jobs. According to them pull factors to include: independence, 
autonomy, education and family security. The study made by Suganthi(2009) & Tambunan(2009), shows 
that significant influence of investment, experience, profit and turnover over the financial sources and 
knowledge, profit, previous experience  and family member advice, family income are the motivating factors 
of women entrepreneurs in the SMEs. Cohoon, et.al.,(2010) study shows that the successful men and 
women entrepreneurs share similar motivations and women who choose to become entrepreneurs are 
motivated primarily by five financial and psychological factors i.e. desire to build wealth, the wish to 
capitalize on business ideas they had, the appeal to start up culture, a long standing desire to own their own 
company. Katoch(2010), reveal that the family income factors play a significant role in motivating them to 
take up entrepreneurial venture and major factor that discourage them is labour problem. The study made 
by Antony(2011), Pandey(2013), Barman & Chanu(2015), Balhara & Singh(2015) revealed the motivating   
factors as self-identity, educational qualification, to be ideal citizen, for a bright future, supplementary 
income, family occupation, Govt. policies & schemes, liberty in taking decisions, employment generations, 
for self-satisfaction, innovative creative & thinking and change in the business environment which are 
responsible for encouraging women to become entrepreneurs. Some of the studies like Matharu, 
et.al.,(2016),  have identified factors like ambition, supportive, professional competence, confidence, 
affluence, independence, responsive and work environment as the important entrepreneurial motivational 
factors for women. According to Saikia, (2017), the different motivational factors affecting the women to 
joined entrepreneurial venture viz educational qualification, self esteem, economic needs, independence 
etc. Hence, it can be said that there are a number of motivational factors which pushed women in the 
entrepreneurial ventures. 
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Objectives of the Study: 
1. To find out the types of entrepreneurial ventures owned by women in Karbi Anglong District of 

Assam. 
2. To examine the motivating factors of women in taking up entrepreneurial ventures in the study 

area. 
3. To measure the degree of influence of motivating factors among women entrepreneurs in the study 

area. 
Preposition:  
Unemployment has significant influence in case of educated women entrepreneurs whereas basic economic 
necessity has significant influence on illiterate women entrepreneurs. 
Research Methodology: 
The study is descriptive in nature and based on both primary and secondary data. The primary data has 
been collected through field survey and direct personal interview of the respondents who include both the 
registered and unregistered women entrepreneurs of Karbi Anglong district. The main research instrument 
to obtain information and collect data was structured schedule which contain closed ended questions. 
Primary data have been collected from 51 women own entrepreneurial ventures. The secondary data has 
been collected from various related books, journals, websites, published books and articles. 20 different 
variables ( 10 each from Push and Pull respectively)  i.e. to support family, economic necessity, 
unemployment, additional income, continue family business, wasn’t satisfy with previous job, better life, 
family support, to fulfil ambition, knowledge independent, social recognition, government loan, training 
programme, passion, confident, to, attracted by high profit margin, availability of raw materials, to remove 
stereo typical feminine identities, to gain respect have been used  to find out the motivating factors and 3 
point scale have been used to measure the degree of influence ( 1=highly agree, 2= moderately agree, 3= 
somewhat agree). 
Findings: 
Profile of the respondents 
The overall profile of entrepreneurs has a bearing on their business ventures. Important factors like age, 
educational qualifications, marital status, religious adherence etc. influences their performance and level of 
motivation to succeed. In this regard, an attempt is made to draw the profile the respondents from the 
findings of field survey based on age, caste, educational qualification, religion, marital status, year of starting 
the enterprise etc. and it is shown in table 1. 
The overall profile of the respondents which is depicted in table No.1 clearly reveals that highest number of 
women who own entrepreneurial ventures  comprises of youth (in the age group 26-45 years) with 66.7%; 
no respondent has been found above 60 years of age. An overwhelming majority of the respondents 
(78.40%) belong to ST (Scheduled Tribe) Category followed by respondents from OBC (13.7%), General 
(5.9%), and SC (2%) category respectively. Similarly, majority of women entrepreneurs belonged to 
Hinduism comprising 74.50%. The other religions to which the respondents belong to are Christianity 
(23.5%) and Islam (2%). It is evident from the table that majority (62.80%) of the total respondents are 
married while 33.3% of them are unmarried and 3.9% are widow. In case of educational qualification, 
almost a half of the total respondents (49%) are under secondary education followed by considerable 
number of respondents (27.5%) being illiterate. Some (16.9%) of the respondents are graduates and the 
remaining 3.9% respondents studied only up to primary level. Regarding the family size, majority (82.4 %) 
of the respondents are from nuclear family and the rest 17.6% have joint family. Regarding economic 
conditions, majority (58.8%) belong to BPL (Below Poverty Line Category) while the rest 41.2% belong to 
APL Category. It is also revealed that majority (64.7%) of the respondents were born in the rural area and 
the rest 35.3% in urban area. A large majority of the respondents (82.4%) are presently residing in the 
urban area and 17.6% are from rural areas. Most of the respondents (51%) started entrepreneurial 
activities after 2006; it is also revealed that majority (55%) of the respondents have entrepreneurial 
venture which is manufacturing in nature and the remaining respondents (45%) have service in nature. 
Type of Entrepreneurial Ventures: 
 From the table2, it is seen that out of the 28 respondents who own entrepreneurial venture which is 
manufacturing in nature, majority (75%) have handloom related ventures and 14.2% have food processing 
ventures. A small share of handicraft, agriculture and printing 3.6% each are also found from the field study. 
With regard to this ventures which are service in nature beauty parlour tops among them (47.90%) which 
is followed by tailoring 43.40% and restaurant services 8.70%. not a single respondent is found who owned 
the ventures like educational institution. The findings reveal that traditional activities oriented ventures are 
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still playing predominant role in women entrepreneurship development of the study area. However, it is 
also found that a sizeable number of respondents are also able to capture the benefits of modern world by 
establishing ventures like beauty parlour. 
Factors Motivating women to become entrepreneurs 
From the study it is reveal that out of the push factors 100% of the total women are motivated by the factor 
‘to get a better life’, 98% of the women entrepreneur are motivated by the factor ‘to earn additional income’, 
88% are motivated by the factor ‘to support family’, 86% are motivated by the factor ‘economic necessity’ 
and 73% are motivated by the factor ‘unemployment’. From the pull factor it is seen that 100% of the 
women entrepreneur are motivated by the factor ‘to have knowledge’ and ‘self-confidence’, 96% are 
motivated by the factor ‘independence’, 92% are motivated by the factor ‘to gain respect’, 86% are 
motivated by the factor ‘to get social recognition’ and 82% are motivated by the factor ‘passion’. The details 
are shown in table 3 and table 4. Regarding the degree of influence it is found that all the factors of push and 
pull factors highly influence the women entrepreneur of the study area. However based on the rank wise 
distribution, it reveals that the push factor ‘to get a better life’ ranks 1, ‘economic necessity’ ranks 2, ‘no 
alternative job’ ranks 3, ‘to earn additional income ranks 4. It means that the influence of push factors is 
more than the pull factors in the study area. Somewhat it also seen that the pull factors encourages the 
women entrepreneur to take up entrepreneurial venture. 
Conclusion: 
There is no dispute to the fact that motivational factors play a significant role in pushing these rural women 
to not only take up entrepreneurial ventures but excel in their chosen entrepreneurial ventures. It is seen in 
the present study that different motivational factors have a diverse impact on the women entrepreneurs of 
Karbi Anglong district. Economic necessity and unemployment are the major factors that compel women to 
go for entrepreneurial ventures. Lack of information about various starts up facilities/Schemes is also a 
stumbling block for them which prevent them from taking full benefits the Government/financial 
Institutions. Despite of all the challenges women from this region are now conscious of the importance to 
have financial independence and the need to harness the potential of resources in the district. Women have 
gone for various entrepreneurial ventures which are either registered or unregistered enterprises in order 
to sustainably utilize the natural wealth of the region. They are also eager tap the growing potential in 
service sector. Their nascent initiatives need constant supports; encouragement and guidance to excel in 
their chosen path which would help them achieve more confidence in their entrepreneurial ventures. The 
exposures to the modern way of life have given a spark to their inherent desire to achieve success and 
follow the footsteps of their counterparts from all over the country. 
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Table-1 Socio-economic profile of women entrepreneurs 
            Particulars  Classification  Frequency Percentage 
 
Age  

Below 25 03 05.9 

26-45 34 66.7 

46-60 14 27.4 

Total  - 51 100 

 
 
               Caste  

General  03 05.90 

SC 01 02.00 

ST 40 78.40 

OBC 07 13.70 

Total  - 51 100.00 

            
Religion 

Hinduism  38 74.50 

Islam 01 02.00 

Christianity  12 23.50 

Total - 51 100.00 

 
         Marital Status 

Married  32 62.80 

Unmarried  17 33.30 

Widow  02 03.90 

Total - 51 100.00 

 
 
Educational Qualification 

Illiterate 14 27.50 

Primary Education 02 03.90 

Secondary Education 25 49.00 

Graduation 10 19.60 
Total  - 51 100.00 

 
       Family Size 

Nuclear  42 82.40 

Joint 09 17.60 

Total  - 51 100.00 

 
Economic Condition Family 

APL 21 41.20 

BPL 30 58.80 

Total  - 51 100.00 

 
     Place of Birth 

Rural  33 64.70 

Urban 18 35.30 

Total  - 51 100.00 

 
    Present Residence 

Rural  09 17.60 

Urban 42 82.40 

Total  - 51 100.00 

 
Year of Joining Entrepreneurial Activities 

After 1991 16 31.40 

After 2001 09 17.60 

After 2006 26 51.00 

Total  - 51 100.00 
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Nature of Entrepreneurial Venture Manufacturing  28 55.00 

Service  23 45.00 

Total  - 51 100.00 

Source: Field survey 
 

Table 2: Distribution of respondents based on the types of different entrepreneurial activities 
 

Manufacturing  Service  

Type  Frequency  Percentage  Type  Frequency  Percentage  

Handloom  21 75.00 Beauty Parlour 11 47.90 
Handicraft   01 03.60 Restaurant  02 08.70 
Agricultural  01 03.60 Tailoring  10 43.40 
Food Processing 04 14.20 Training Institute - - 
Printing 01 03.60 Educational Institute - - 
Total 28 100 Total  23 100 

Source: Field Survey 
 

Table 3: Motivating factors of women entrepreneurs 
 

Variables Yes  No  Total  

Frequency Percentage Frequency  Percentage Frequency Percentage   

PS1 45  88 6 12 51 100 
PS2 44 86  7 14 51 100 
PS3 37 73 14 27 51 100 
PS4 50 98 1 2 51 100 
PS5 7 14 44 86 51 100 
PS6 10 20 41 80 51 100 
PS7 51 100 0 0 51 100 
PS8 49 49 2 4 51 100 
PS9 22 43 29 57 51 100 
PS10 33 65 8 35 51 100 
PL1 51 100 0 0 51 100 
PL2 49 96 2 4 51 100 
PL3 44 86 7 14 51 100 
PL4 8 16 43 84 51 100 
PL5 28 55 23 45 51 100 
PL6 42 82 9 18 51 100 
PL7 51 100 0 0 51 100 
PL8 33 65 8 35 51 100 
PL9 38 38 13 25 51 100 
PL10 48 94 3 6 51 100 

Source: Field Survey, PL = Pull factors, PS= Push factors 
 

Table 4: Degree of influence by different factors of Push and Pull 
 

 Variables Mean Standard Deviation   Overall Rank 
PS1 1.478 0.752 17 
PS2 1.340 0.568 10 
PS3 1.05 0.220 2 
PS4 1.14 0.404 4 
PS5 1.285 0.755 12 
PS6 1.444 0.726 15 
PS7 1.039 0.196 1 
PS8 1.142 0.5 7 
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PS9 1.347 0.647 12 
PS10 1.116 0.390 3 
Overall  average 1.238 0.5158 

 
--- 
 

PL1 1.490 0.731 18 
PL2 1.163 0.472 6 
PL3 1.363 0.650 13 
PL4 2.125 0.834 20 
PL5 1.52 0.653 19 
PL6 1.170 0.441 8 
PL7 1.274 0.532 9 
PL8 1.418 0.626 14 
PL9 1.45 0.677 16 
PL10 1.145 0.504 5 
Overall  average 1.4118 

 
 

0.612 --- 

Source: Field Survey, Pl = Pull factors, PS= Push factors 
 


